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B r a n d i n g • L o g o s

Branding is the visuals that presents your desired perception to your target markets 
and future customers. How that perception is presented, determines your potential 
clients response to the quality of your company’s products and/or services. That is 
why the “logo” or the symbol that represents your visual perception is so important 
to the success of a company. 
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The owners asked us to help them convert what was once a condominium complex into one of Jamaica’s 
premiere resorts. We started by creating a new logo and brand for this newly created resort.  We implemented
this brand throughout the property, which included menus, signage, in-room pieces, souvenirs, as well as internal
and external advertising. Later, we helped them create a spa on site called, “Charlie’s”. With our prior knowledge
of fitness centers and fitness equipment, we were able to help guide them in the development of this world-class
spa. San Souci Resort quickly became a hot spot for the rich and famous and well known celebrities such as
Harrison Ford and Madonna. Before its sale to Marriott Hotels, The San Souci Resort was 
considered one Jamaica’s premiere resorts.

San Souci Resort

Yancey Hausman is one of the leading commercial real estate developers in
Houston and the surrounding area. They wanted us to give them a new a
complete corporate face lift with a bolder, more dynamic presentation to their
industry. 

Yancey Hausman
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When the newly formed company came to us, they needed for us to create a name for their product, and a brand
that would introduce them to the quickly growing electronic payment world. A world which would have to com-
pete with establish brands such as PayPal, Apple Pay and Venmo. We created a brand which now exist within
their website, app frames, taglines, social media and promotional material.

Giddy

Introducing... A New Way To Move Your Money

Giddy connects all the dots! 

Send money to anyone. 

It’s fast and easy to send directly from your debit card, bank 
account, or Giddy Balance.

Receive money from anyone. 

As simple as one click, receive your money from anyone with an 
email address.

Send money securely. 

Giddy uses bank grade security systems and data encryption 
to protect you and guard against any unauthorized transactions 

Instantly transfer money to your bank.

Move money from Giddy to your bank account instantly.

Coming soon to the App Store And Google play
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American business is missing a market of over 30 million people

Sign Shares provides sign language interpreters to businesses and other organizations, matching its translators’ 
business skills, education and training to clients’ needs.  Our relationship started with projects such as advertisements
and trade show banners, but soon it became evident that the company needed a more unique and recognizable
brand.  Our research showed that most of their efforts were directed toward recruiting, whereas their largest and
potentially most lucrative market, the business world, wasn’t even being targeted.  We changed the approach, 
orienting most promotional materials toward business customers. To reinforce the brand as America’s top sign-
translation service, we developed a new logo, website, video, advertising and other materials, along with a plan for
introducing an exciting new product.

Business is Blooming!

Aviation Sales
Sign Shares

The Miami based company, Aviation Sales was the largest distributor
of airplane parts in the world. We were asked to create a new
brand, which we implemented throughout the company. Combining
the individual brands and identities of six new aquired subsidiary 
companies was one of our greatest challenges. Creating the marketing
effort of each of these six companies while maintaining the corporate
brand and messaging was accomplished. A new logo, website,
advertising campaign, financial proposals, annual report promotional
material, and trade show displays were all created. Each year, their
presence at the Paris Air Show was one of the highlights of their
marketing efforts.



American business is missing a market of over 30 million people

Sign Shares provides sign language interpreters to businesses and other organizations, matching its translators’ 
business skills, education and training to clients’ needs.  Our relationship started with projects such as advertisements
and trade show banners, but soon it became evident that the company needed a more unique and recognizable
brand.  Our research showed that most of their efforts were directed toward recruiting, whereas their largest and
potentially most lucrative market, the business world, wasn’t even being targeted.  We changed the approach, 
orienting most promotional materials toward business customers. To reinforce the brand as America’s top sign-
translation service, we developed a new logo, website, video, advertising and other materials, along with a plan for
introducing an exciting new product.

Business is Blooming!

Aviation Sales
Sign Shares

The Miami based company, Aviation Sales was the largest distributor
of airplane parts in the world. We were asked to create a new
brand, which we implemented throughout the company. Combining
the individual brands and identities of six new aquired subsidiary 
companies was one of our greatest challenges. Creating the marketing
effort of each of these six companies while maintaining the corporate
brand and messaging was accomplished. A new logo, website,
advertising campaign, financial proposals, annual report promotional
material, and trade show displays were all created. Each year, their
presence at the Paris Air Show was one of the highlights of their
marketing efforts.



Aptia is an innovative company that had developed software for the medical industry. This software was vital to the
storing and transfering of medical records. Because the medical industry is one of the most difficult industris to enter,
they ask us to develope a brand and visual presentation for them and their varing products. Later, they partner with a
hardware company to create a tablet where their software was able to transmit medical information on a patient from
hospital to hospital instantly.

Aptia Systems
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HLS is one of the leading landscape firms in the Houston area. The problem was no one knew this. The company’s
client list included some of the largest companies across this nation as well as internationally, two of them being
Walt Disney World Resort and Disney Land Paris. We were asked to look at the company from every aspect and
determine a brand that would drive their image for the future. We recommended that they shorten their name from
HLS Enterprises to HLS, and we added a brand tag line, “lending nature a hand” to identify them within their market.
New logos were designed for the different divisions of the company, along with a complete restructure of their 
marketing tools and messaging. From radio commercials, to trade publications, we presented HLS as the first class
company that they are, and we continue to move their message forward today.

HLS Landscape

Focal Point

  

FP

Real Estate and Landscape
A presentation of your property using 

photography is a powerful selling 

medium. Multiple high resolution 

images are captured after careful 

staging. After the selection process, 

chosen images are then enhanced 

and edited to bring out the best in 

your home or property. In addition 

to being professional level, all our 

photographers are also FAA certified 

drone operators for those images 

that only aerial photography can 

achieve.

Commercial
Our professionals have 

extensive experience 

in fashion, food and 

merchandise photography.

Portraiture
Our professional 

photographers are 

talented in using lighting, 

backdrops and poses 

to digitally capture a  

personality.

email: info@focalppphotography.com
phone: 832.506.2352

Events
Capture and promote your 

event with high resolution 

dramatic images.

FOCAL POINT PHOTOGRAPHY

FOCAL POINT PHOTOGRAPHY

Adam Hemeida
Tel. 832.506.2352

saif@focalpphotography.com
info@focalpphotography.com

Focal Point Photography was a startup company, but one 
with a history of exceptional photography and an impressive
client list. The main photographer wanted to establish a 
“company” brand that would elevated him above the other
freelance photographers in the area. Our job was to create an
brand that would be equal to the quality of his photography.
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Quick Website 
MA INTENANCE
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w e B s i t e s

Websites are an important form of presenting your brand or desired perception 
through visual messaging. In fact one could say it is the most important marketing 
tool a company posses. Sadly, most companies do not utilize the value that this tool 
can provide. A specific developed SEO and its constant updating is vital for the 
success of this tool.

“ O u r s O l u t i O n s ”
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a d v e r t i s i n g

Advertising is the presentation of your brand or desired perception through 
visual messaging. This messaging can come in many forms, ads, brochures, 
billboards, posters, point of purchase, etc., as well as radio and tv commercials.
But never forget, the single most important representation of your brand is the
person speaking directly to your customer. 

“ O u r  s O l u t i O n s ”
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B I L L  S T E W A R T  •  C A L E N D A R

IT PAYS TO RECYCLE

Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure.
Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit
lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure
dolor in hendrerit . Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis
autem vel eum iriure dolor in hendrerit . Ut wisi enim ad minim veniam, quis
nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea com-
modo consequat.

YYOOUU Paper recycling begins with you.

You can recycle magazines, catalogs,

newspapers, school papers and mail.  If

you can tear it and it’s white inside, it’s

recyclable paper.

DDRROOPP OOFFFF Take your
paper to your local
Paper Retriever recy-
cling bin.  We pay the
host organization for
all the paper col-
lected in the bin..

CCOOLLLLEECCTTIIOONN The bin is emptied by a spe-
cially designed truck and the paper is deliv-
ered to a nearby processing center..

RREECCYYCCLLIINNGG PPRROOCCEESSSS Adding warm water
and soap causes the papers to break apart
into small fibers.  Big tubes irons out the
paper, remove the moisture and then the
paper is wound into big rolls..

PPAAPPEERR PPRROODDUUCCTTSS
Then the paper is
packed in cartons or rolls
and is ready for ship-
ments to local printers,
newspapers, magazines,
offices, packaging manu-
facturers and others.

MMAARRKKEETTPPLLAACCEE The newly printed
newspaper and magazines are distrib-
uted.  You could be reading news from
the same paper that your new was
printed on just 2 weeks ago!.

CCOOMMMMUUNNIITTYY We give back to schools,

churches and the community. This enables

them to provide computers, playgrounds

and books for everyone!

Printed on recycled content paper
RECYCLE THIS AGAIN!
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newspaper and magazines are distrib-
uted.  You could be reading news from
the same paper that your new was
printed on just 2 weeks ago!.

CCOOMMMMUUNNIITTYY We give back to schools,

churches and the community. This enables

them to provide computers, playgrounds

and books for everyone!

Printed on recycled content paper
RECYCLE THIS AGAIN!
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6624 Fannin St.
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Testamonials

The BCM BeWell program was a great success. I got 
many benefits and it has helped me towards 
getting fit. 

I want to give a thumbs up to this program. I have 
MS and exercise is always a benefit.  So when this 
was presented I decided to jump into it. It truly is the 
first time I’ve seriously exercised in many years.
 

Thanks for all you do! I’ve been going to the gym 6 
days a week for a month and a half, and the Getaway 
to Good Health challenge, etc. Have been great 
motivators. I can attest that I’ve lost 20 pounds in 
the past ~3 months, and have been working hard 
towards various health goals (exercise helps so 
much mentally too). The Vitality program is a nice 
motivator- now that I’m in my BMI target range, I’m 
going to go do the BCM BeWell Biometric Screening.

BCM BeWell program has helped me so much because 
it not only gave me the incentive to be healthier, but 
also held me accountable for my own health. What I 
mean is that I personally felt that I was doing “okay” 
in managing my weight, etc. But once I actually saw 
my results from last year in comparison to this 
year’s, I feel that I am succeeding in getting healthier. 
So again,”Thank you.“ – Yvette Hernandez

“Looking forward to next year! This year I lost 53 
lbs.!” - Charity Starts With You!

Baylor College Of Medicine Wellness (BCMW) 
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year’s, I feel that I am succeeding in getting healthier. 
So again,”Thank you.“ – Yvette Hernandez

“Looking forward to next year! This year I lost 53 
lbs.!” - Charity Starts With You!
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Core System

During the Core System setup, our specialists will meet with you and your team to gather requirements and review 

the timeline for implementation. 

Information gathering
                                             • Review inspection documentation requirements

                                                 • Equipment types included in the system (or project)

                                                 • Determine if any existing data will be imported from the Customer ERP or Asset 

                                                 • Management system.

                                                 • Review system design for users, groups, and number of Customer locations to 

                                                 be included

                                                 • Define geographical or logical equipment hierarchy

Approach
                                            • Introduce Agile methodology to the Customer

                                                 • Define best practices for data collection, QA/QC, and reporting

                                                 • Review any timeline constraints or “mission critical” equipment

                                                 • Identify training requirements and Customer “Champions”

                                                 • Define Product Backlog (project deliverables)

Develop
                                             TThhee IInnSSiittee EEnnggaaggeemmeenntt MMaannaaggeerr::

                                                        • Establishes the project cadence (daily/weekly meetings & calls) and works with 

                                                     the Customer Project Manager when/where these take place 

                                                        • Manages  >Core meetings >Core Artifacts

                                                                             • Sprint Planning                                               

                                                                             • Daily Stand-up Meetings (Scrum)

                                                                             • Product Backlog Refinement

                                                                             • Sprint Review

                                                                             • Sprint Retrospective

                                                        •Organizes System Administration training with Customer “Champions”

                                                        •Manages milestone achievement and updates Stakeholders

                                                        •Assists Customer with Change Management 

                                              The Customer Project Manager:

                                                    •Is brought up to speed on Agile methodology 

                                                        •Confirms Product Backlog (deliverables)

                                                        •Reviews the project plan with milestones and key dates 

                                              The Customer Executive Sponsor: 

                                                    •Communicates the vision and tone for the initiative in the project 

                                                        •Approves Product Increments and deployment 

InSite Solutions

• Product Backlog                               

• SprintBacklog                                   

• Product Increment

InSite Solutions

Our Value

• Ensure Customers meet all regulatory 
  and local/state/federal code compliance.

• Automated process creates standardized 
  reporting, reduces errors, and reduces 
  report delivery time.

• Flexible and scalable to meet the 
  growing needs of our Customers.

• Enables Customers to move beyond 
  reactionary maintenance plans to 
  predictive models in the future.

InSite Solutions

Lorem ipsum dolor sit amet, consectetuer adipiscing

elit. Aenean commodo ligula eget dolor. Aenean

massa. Cum sociis natoque penatibus et magnis dis

parturient montes, nascetur ridiculus mus. Donec

quam felis, ultricies nec, pellentesque eu, pretium

quis, sem. Nulla consequat massa quis enim. Donec

pede justo, fringilla vel, aliquet nec, vulputate eget,

arcu. In enim justo, rhoncus ut, imperdiet a, vene-

natis vitae, justo. Nullam dictum felis eu pede mollis

pretium. Integer tincidunt. Cras dapibus. Vivamus el-

ementum semper nisi. Aenean vulputate eleifend tel-

lus. Aenean leo ligula, porttitor eu, consequat vitae,

eleifend ac, enim. Aliquam lorem ante, dapibus in,

viverra quis, feugiat a, tellus. Phasellus viverra nulla

ut metus varius laoreet. Quisque rutrum. Aenean im-

perdiet. Etiam ultricies nisi vel augue. Curabitur ul-

lamcorper ultricies nisi. Nam eget dui. Etiam rhoncus.

Maecenas tempus, tellus eget condimentum rhon-

cus, sem quam semper libero, sit amet adipiscing

sem neque sed ipsum. Nam quam nunc, blandit vel,

luctus pulvinar, hendrerit id, lorem. Maecenas nec

odio et ante tincidunt tempus. Donec vitae sapien ut

libero venenatis faucibus. Nullam quis ante. Etiam sit

amet orci eget eros faucibus tincidunt. Duis leo. Sed

fringilla mauris sit amet nibh. Donec sodales sagittis

magna. Sed consequat, leo eget bibendum sodales,

augue velit cursus nunc, Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer adipiscing

elit. Aenean commodo ligula eget dolor. Aenean

massa. Cum sociis natoque penatibus et magnis dis

parturient montes, nascetur ridiculus mus. Donec

quam felis, ultricies nec, pellentesque eu, pretium

quis, sem. Nulla consequat massa quis enim. Donec

pede justo, fringilla vel, aliquet nec, vulputate eget, 
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viverra quis, feugiat a, tellus. Phasellus viverra nulla
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lamcorper ultricies nisi. Nam eget dui. Etiam rhoncus.

Maecenas tempus, tellus eget condimentum rhon-

cus, sem quam semper libero, sit amet adipiscing

sem neque sed ipsum. Nam quam nunc, blandit vel,

luctus pulvinar, hendrerit id, lorem. Maecenas nec

odio et ante tincidunt tempus. Donec vitae sapien ut

libero venenatis faucibus. Nullam quis ante. Etiam sit

amet orci eget eros faucibus tincidunt. Duis leo. Sed 
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massa. Cum sociis natoque penatibus et magnis dis
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arcu. In enim justo, rhoncus ut, imperdiet a, vene-

natis vitae, justo. Nullam dictum felis eu pede mollis

Safety first, Safety always

The health and safety of people is our number one priority.
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Benefits
• Can accommodate all weld bevels or welding processes such as SMAW and GMAW
• Immediate weld quality feedback during inspection and construction to reduce repair rates
• In comparison with radiography, it produces no radiation hazard or harmful chemical waste
• Substantial reduction of inspection time
• Allows the use of ECA based acceptance criteria (Engineering Critical Assessment)
• Inspection time is independent to pipe wall thickness
• No equipment inside the pipe
• Capable of inspecting welds at elevated temperatures (up to 95°C)
• In comparison with radiography, the inspection ult is significant less subjective
• Acceptance criteria can be adjusted to suit client requirements
• Cost effective when used on long distance pipeline construction
• Welding and inspection can be carried out at the same location

Rotoscan
Automated Ultrasonic Testing of Pipeline Girth Welds

www.ApplusRTD.us         ENERGY & INDUSTRY DIVISION

Pipeline Inspection with the Applus RTD ROTOSCAN system.

Applus RTD provides pipeline inspection with qualified operators and our own developed and a field proven mechanized 
ultrasonic inspection system, the ROTOSCAN. The system is developed for the inspection of Girth Welds during 
construction of long-distance pipelines, both on- and offshore. Welding imperfections within the weldand associated 
heat affected zone area are detected and measured, determining the circumferential length and the through-
thickness dimension. The system can be configured with the use of conventional or Phased Array ultrasonic probes.

www.ApplusRTD.us         ENERGY & INDUSTRY DIVISION

FARO Laser Scanner Focus
3D Surveying Solutions

The FARO Laser Scanner Focus is an advanced 3D surveying system that captures three dimensional 
measurements, quickly and accurately. 

Application
Using the FARO Laser Scanner Focus, Applus+ is able to provide clients with virtual site tours, as built drawings, intelligent 
3D BIM models, 3D renders, and orthographic photography. These deliverables can be used to identify and remediate con-
struction/fitting issues, job safety planning, maintenance and operational applications, perform volume calculations, and 
assist in identifying liquid release travel corridors.

Operation
The FARO Laser Scanner Focus creates points as it comes into contact with a reflective surface, as additional scans are 
captured, a “point cloud” is generated. The point cloud can be used to perform spatial measurements, or be converted 
into a BIM model. The unit also creates orthographic photography and panoramic photography of the site, which provides 
excellent as-built documentation.

Benefits
The FARO Laser Scanner Focus is easy to operate, and able to capture a large amount of data in a short amount of time. 
With this highly accurate data, the clients can realize significant cost savings on projects where accurate spatial analysis 
is a consideration. That same data can be used over and over again to answer questions and solve real world problems.

Performance & Specifications
• Range from 0.6m up to 330m / 2 ft. to 1080 ft.
• Average scan time is approximately 9 minutes.
• Distance accuracy up to ± 2mm with survey control.
• Unit has GPS, compass, height sensor, dual axis compensation remote sensing capability.
• Lightweight and portable at 5.2kg / 11.5 lbs.

DTI Trekscan is a free-swimming tool technology that is designed to traverse back to back a 1D bends with an optimum speed of 1 meter 
per second (2.2 mph). Due to this speed and flexibility DTI can run pipelines that are considered ‘Unpiggable’ with liquid. Using the latest 
Ultrasonic technology and high density transducer carrier design, most refined petroleum products, water, and crude oils can be used 
as a medium to run this tool. Inspection range is 2.8mm (0.1 inches) up to 50mm (2.0 inches).

Key Features
Traditionally, internal inspection of unpiggable pipelines has often been cost prohibitive or too problematic for effective pipeline in-
tegrity management. The Applus RTD DTI Trekscan tool has addressed these challenges with key design attributes that allow for the 
successful inline inspection of unpiggable pipelines.  Listed below are some of the typical challenges of “unpiggable” pipelines:
• Small diameter (less than 10.75” NPS)
• Multi diameters
• Bore restrictions including: reduced port valves, dents and ovalities, mechanical damage, buckling, step changes, extreme heavy 
wall changes and non-typical fittings
• Unbarred tees at any orientation
• Short radius bends (less than 1.5 D)
• Back to back bends
• Mitre bends
• No launch/receive pig trap facilities
• No area to position launch/receive pig trap facilities (site layout restrictions)
• Short lengths (difficult to control speed)
• Y-connections

DTI Trekscan
High resolution ultrasonic inspection for difficult to inspect pipelines

www.ApplusRTD.us         ENERGY & INDUSTRY DIVISION

There is a new addition to the suite of tools for difficult to inspect or unpiggable pipelines. The DTI Trekscan 
technology can effectively and efficiently converts operator’s pipelines from ‘unpiggable to “piggable” while at the 
same time saving cost and improving pipeline integrity confidence. 
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NDT3D
Inverse Wave Field Extrapolation for enhanced defect detection and 
characterization.

IWEX is a full matrix capture (FMC) ultrasonic testing method whose development was initiated by Applus RTD in 2004. The result of 
this emerging technique is an image of the inspected volume, rather than a plot of the collected signals. The main advantage of this 
technique is a 3D visual representation of the defect, which can be used for accurate characterization in terms of size, position, and 
orientation. Additionally, the IWEX methodology allows for data visualization in both two and three dimensions.

Full matrix capture is a family of UT inspection techniques where individual A-scans are recorded for each and every element of an array 
transducer and these A-Scans are process in a manner similar to techniques used in seismic processing and medical imaging. Advances 
in computer processing hardware and software are making these techniques possible in real-time in the field.  

A 2D image produced by the IWEX approach can provide a more intuitive visualization of a flaw, comparable to a metallographic 
cross-section, or a perpendicular 2D image can be compared to a cryogenic free break along the length of a flaw.  Defect character-
ization is simpler, as the scale is given in distance perpendicular to the weld and depth. This means that defect position, size and even 
orientation can directly be found from the output image. The 3D visualization can provide insight about the position of a defect and size 
with respect to a weld.

Research and development has been focusing on applications for inspection of pipelines for girth welds, ERW/FW seams, and pipe body 
inspection for cracking such as SCC.  In addition inspection, of fillet-weld root and toe cracks for type B repair sleeves, has been per-
formed.  It is envisioned the technique is applicable to any application which may require inspection of crack-like defects such as pipe, 
vessels, and tanks.
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Safety first, Safety always
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Lorem ipsum dolor sit amet, consectetuer adip-

iscing elit. Aenean commodo ligula eget dolor. 

Aenean massa. Cum sociis natoque penatibus et 

magnis dis parturient montes, nascetur ridicu-

lus mus. Donec quam felis, ultricies nec, pellen-

tesque eu, pretium quis, sem. Nulla consequat 

massa quis enim. Donec pede justo, fringilla vel, 

aliquet nec, vulputate eget, arcu. In enim justo, 

rhoncus ut, imperdiet a, venenatis vitae, justo. 

Nullam dictum felis eu pede mollis pretium. Inte-

ger tincidunt. Cras dapibus. Vivamus elementum 

semper nisi. Aenean vulputate eleifend tellus. 

Aenean leo ligula, porttitor eu, consequat vitae, 

eleifend ac, enim. 

Aliquam lorem ante, dapibus in, viverra quis, 

feugiat a, tellus. Phasellus viverra nulla ut metus 

varius laoreet. Quisque rutrum. Aenean imper-

diet. Etiam ultricies nisi vel augue. Curabitur 

ullamcorper ultricies nisi. Nam eget dui. Etiam 

rhoncus. Maecenas tempus, tellus eget con-

dimentum rhoncus, sem quam semper libero, 

sit amet adipiscing sem neque sed ipsum. Nam 

quam nunc, blandit vel, luctus pulvinar, hendrerit 

id, lorem. 

Maecenas nec odio et ante tincidunt tempus. 

Donec vitae sapien ut libero venenatis faucibus. 

Nullam quis ante. Etiam sit amet orci eget eros 

faucibus tincidunt. Duis leo. Sed fringilla mauris 

sit amet nibh. Donec sodales sagittis magna. 

Sed consequat, leo eget bibendum sodales, 

augue velit cursus nunc, Lorem ipsum dolor sit 

amet

Lorem ipsum dolor sit amet, consectetuer adip-

iscing elit. Aenean commodo ligula eget dolor. 

Aenean massa. Cum sociis natoque penatibus et 

magnis dis parturient montes, nascetur ridicu-

lus mus. Donec quam felis, ultricies nec, pellen-

tesque eu, pretium quis, sem. Nulla consequat 

massa quis enim. Donec pede justo, fringilla vel, 

aliquet nec, vulputate eget, arcu. In enim justo, 

rhoncus ut, imperdiet a, venenatis vitae, justo. 

Nullam dictum felis eu pede mollis pretium. Inte-

ger tincidunt. Cras dapibus. Vivamus elementum 

semper nisi. Aenean vulputate eleifend tellus. 

Aenean leo ligula, porttitor eu, consequat vitae, 

eleifend ac, enim. Aliquam lorem ante, dapibus in, 

viverra quis, feugiat a, tellus. Phasellus viverra 

nulla ut metus varius laoreet. Quisque rutrum. 

Aenean imperdiet. Etiam ultricies nisi vel augue. 

Curabitur ullamcorper ultricies nisi. Nam eget 

dui. Etiam rhoncus. Maecenas tempus, tellus 

eget condimentum rhoncus, sem quam semper 

libero, sit amet adipiscing sem neque sed ipsum. 

Nam quam nunc, blandit vel, luctus pulvinar, hen-

drerit id, lorem. 

What is a Data Silo? 
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Sed consequat, leo eget bibendum sodales, 

augue velit cursus nunc, Lorem ipsum dolor sit 

amet

Lorem ipsum dolor sit amet, consectetuer adip-

iscing elit. Aenean commodo ligula eget dolor. 

Aenean massa. Cum sociis natoque penatibus et 

magnis dis parturient montes, nascetur ridicu-

lus mus. Donec quam felis, ultricies nec, pellen-

tesque eu, pretium quis, sem. Nulla consequat 

massa quis enim. Donec pede justo, fringilla vel, 

aliquet nec, vulputate eget, arcu. In enim justo, 

rhoncus ut, imperdiet a, venenatis vitae, justo. 

Nullam dictum felis eu pede mollis pretium. Inte-

ger tincidunt. Cras dapibus. Vivamus elementum 

semper nisi. Aenean vulputate eleifend tellus. 

Aenean leo ligula, porttitor eu, consequat vitae, 

eleifend ac, enim. 

Single Point of Truth (SPOT)
Aliquam lorem ante, dapibus in, viverra quis, 

feugiat a, tellus. Phasellus viverra nulla ut metus 

varius laoreet. Quisque rutrum. Aenean imper-

diet. Etiam ultricies nisi vel augue. Curabitur 

ullamcorper ultricies nisi. Nam eget dui. Etiam 

rhoncus. Maecenas tempus, tellus eget con-

dimentum rhoncus, sem quam semper libero, 

sit amet adipiscing sem neque sed ipsum. Nam 

quam nunc, blandit vel, luctus pulvinar, hendrerit 

id, lorem. 

Maecenas nec odio et ante tincidunt tempus. 

Donec vitae sapien ut libero venenatis faucibus. 

Nullam quis ante. Etiam sit amet orci eget eros 

faucibus tincidunt. Duis leo. Sed fringilla mauris 

sit amet nibh. Donec sodales sagittis magna. 

Lorem ipsum dolor sit amet, consectetuer adip-

iscing elit. Aenean commodo ligula eget dolor. 

Aenean massa. Cum sociis natoque penatibus et 

magnis dis parturient montes, nascetur ridicu-

lus mus. Donec quam felis, ultricies nec, pellen-

tesque eu, pretium quis, sem. Nulla consequat 

massa quis enim. Donec pede justo, fringilla vel, 

aliquet nec, vulputate eget, arcu. In enim justo, 

rhoncus ut, imperdiet a, venenatis vitae, justo. 

Nullam dictum felis eu pede mollis pretium. Inte-

ger tincidunt. Cras dapibus. Vivamus elementum 

semper nisi. Aenean vulputate eleifend tellus. 

Aenean leo ligula, porttitor eu, consequat vitae, 

eleifend ac, enim. Aliquam lorem ante, dapibus in, 

viverra quis, feugiat a, tellus. Phasellus viverra 

nulla ut metus varius laoreet. Quisque rutrum. 

Aenean imperdiet. Etiam ultricies nisi vel augue. 

Curabitur ullamcorper ultricies nisi. Nam eget 

dui. Etiam rhoncus. Maecenas tempus, tellus 

eget condimentum rhoncus, sem quam semper 

libero, sit amet adipiscing sem neque sed ipsum. 

Nam quam nunc, blandit vel, luctus pulvinar, hen-

drerit id, lorem. 

InSite Value
Maecenas nec odio et ante tincidunt tempus. 

Donec vitae sapien ut libero venenatis faucibus. 

Nullam quis ante. Etiam sit amet orci eget eros 

faucibus tincidunt. Duis leo. Sed fringilla mauris 

sit amet nibh. Donec sodales sagittis magna. 

Sed consequat, leo eget bibendum sodales, 

augue velit cursus nunc, Lorem ipsum dolor sit 

InSite Overview and Dashboard

• Interactive KPIs
• Drilldown menus
• Report Widgets
• Personalize dashboard per user
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clear insight

A P P L U S  •  C O L L A T E R A L  M A T E R I A L



Core System

During the Core System setup, our specialists will meet with you and your team to gather requirements and review 

the timeline for implementation. 

Information gathering
                                             • Review inspection documentation requirements

                                                 • Equipment types included in the system (or project)

                                                 • Determine if any existing data will be imported from the Customer ERP or Asset 

                                                 • Management system.

                                                 • Review system design for users, groups, and number of Customer locations to 

                                                 be included

                                                 • Define geographical or logical equipment hierarchy

Approach
                                            • Introduce Agile methodology to the Customer

                                                 • Define best practices for data collection, QA/QC, and reporting

                                                 • Review any timeline constraints or “mission critical” equipment

                                                 • Identify training requirements and Customer “Champions”

                                                 • Define Product Backlog (project deliverables)

Develop
                                             TThhee IInnSSiittee EEnnggaaggeemmeenntt MMaannaaggeerr::

                                                        • Establishes the project cadence (daily/weekly meetings & calls) and works with 

                                                     the Customer Project Manager when/where these take place 

                                                        • Manages  >Core meetings >Core Artifacts

                                                                             • Sprint Planning                                               

                                                                             • Daily Stand-up Meetings (Scrum)

                                                                             • Product Backlog Refinement

                                                                             • Sprint Review

                                                                             • Sprint Retrospective

                                                        •Organizes System Administration training with Customer “Champions”

                                                        •Manages milestone achievement and updates Stakeholders

                                                        •Assists Customer with Change Management 

                                              The Customer Project Manager:

                                                    •Is brought up to speed on Agile methodology 

                                                        •Confirms Product Backlog (deliverables)

                                                        •Reviews the project plan with milestones and key dates 

                                              The Customer Executive Sponsor: 

                                                    •Communicates the vision and tone for the initiative in the project 

                                                        •Approves Product Increments and deployment 

InSite Solutions

• Product Backlog                               

• SprintBacklog                                   

• Product Increment

InSite Solutions

Our Value

• Ensure Customers meet all regulatory 
  and local/state/federal code compliance.

• Automated process creates standardized 
  reporting, reduces errors, and reduces 
  report delivery time.

• Flexible and scalable to meet the 
  growing needs of our Customers.

• Enables Customers to move beyond 
  reactionary maintenance plans to 
  predictive models in the future.

InSite Solutions

Lorem ipsum dolor sit amet, consectetuer adipiscing

elit. Aenean commodo ligula eget dolor. Aenean

massa. Cum sociis natoque penatibus et magnis dis

parturient montes, nascetur ridiculus mus. Donec

quam felis, ultricies nec, pellentesque eu, pretium

quis, sem. Nulla consequat massa quis enim. Donec

pede justo, fringilla vel, aliquet nec, vulputate eget,

arcu. In enim justo, rhoncus ut, imperdiet a, vene-

natis vitae, justo. Nullam dictum felis eu pede mollis

pretium. Integer tincidunt. Cras dapibus. Vivamus el-

ementum semper nisi. Aenean vulputate eleifend tel-

lus. Aenean leo ligula, porttitor eu, consequat vitae,

eleifend ac, enim. Aliquam lorem ante, dapibus in,

viverra quis, feugiat a, tellus. Phasellus viverra nulla

ut metus varius laoreet. Quisque rutrum. Aenean im-

perdiet. Etiam ultricies nisi vel augue. Curabitur ul-

lamcorper ultricies nisi. Nam eget dui. Etiam rhoncus.

Maecenas tempus, tellus eget condimentum rhon-

cus, sem quam semper libero, sit amet adipiscing

sem neque sed ipsum. Nam quam nunc, blandit vel,

luctus pulvinar, hendrerit id, lorem. Maecenas nec

odio et ante tincidunt tempus. Donec vitae sapien ut

libero venenatis faucibus. Nullam quis ante. Etiam sit

amet orci eget eros faucibus tincidunt. Duis leo. Sed

fringilla mauris sit amet nibh. Donec sodales sagittis

magna. Sed consequat, leo eget bibendum sodales,

augue velit cursus nunc, Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet, consectetuer adipiscing

elit. Aenean commodo ligula eget dolor. Aenean

massa. Cum sociis natoque penatibus et magnis dis

parturient montes, nascetur ridiculus mus. Donec

quam felis, ultricies nec, pellentesque eu, pretium

quis, sem. Nulla consequat massa quis enim. Donec

pede justo, fringilla vel, aliquet nec, vulputate eget, 

What we hear from our Customers…

arcu. In enim justo, rhoncus ut, imperdiet a, vene-

natis vitae, justo. Nullam dictum felis eu pede mollis

pretium. Integer tincidunt. Cras dapibus. Vivamus el-

ementum semper nisi. Aenean vulputate eleifend tel-

lus. Aenean leo ligula, porttitor eu, consequat vitae,

eleifend ac, enim. Aliquam lorem ante, dapibus in,

viverra quis, feugiat a, tellus. Phasellus viverra nulla

ut metus varius laoreet. Quisque rutrum. Aenean im-

perdiet. Etiam ultricies nisi vel augue. Curabitur ul-

lamcorper ultricies nisi. Nam eget dui. Etiam rhoncus.

Maecenas tempus, tellus eget condimentum rhon-

cus, sem quam semper libero, sit amet adipiscing

sem neque sed ipsum. Nam quam nunc, blandit vel,

luctus pulvinar, hendrerit id, lorem. Maecenas nec

odio et ante tincidunt tempus. Donec vitae sapien ut

libero venenatis faucibus. Nullam quis ante. Etiam sit

amet orci eget eros faucibus tincidunt. Duis leo. Sed 

Lorem ipsum dolor sit amet, consectetuer adipiscing

elit. Aenean commodo ligula eget dolor. Aenean

massa. Cum sociis natoque penatibus et magnis dis

parturient montes, nascetur ridiculus mus. Donec

quam felis, ultricies nec, pellentesque eu, pretium

quis, sem. Nulla consequat massa quis enim. Donec

pede justo, fringilla vel, aliquet nec, vulputate eget,

arcu. In enim justo, rhoncus ut, imperdiet a, vene-

natis vitae, justo. Nullam dictum felis eu pede mollis

pretium. Integer tincidunt. Cras dapibus. Vivamus el-

ementum semper nisi. Aenean vulputate eleifend tel-

lus. Aenean leo ligula, porttitor eu, consequat vitae

Lorem ipsum dolor sit amet, consectetuer adipiscing

elit. Aenean commodo ligula eget dolor. Aenean

massa. Cum sociis natoque penatibus et magnis dis

parturient montes, nascetur ridiculus mus. Donec 

InSite Overview and Dashboard

quam felis, ultricies nec, pellentesque eu, pretium

quis, sem. Nulla consequat massa quis enim. Donec

pede justo, fringilla vel, aliquet nec, vulputate eget,

arcu. In enim justo, rhoncus ut, imperdiet a, vene-

natis vitae, justo. Nullam dictum felis eu pede mollis

Safety first, Safety always

The health and safety of people is our number one priority.

Core System

During the Core System setup, our specialists will meet with you and your team to gather requirements and review 

the timeline for implementation. 

Information gathering
                                             • Review inspection documentation requirements

                                                 • Equipment types included in the system (or project)

                                                 • Determine if any existing data will be imported from the Customer ERP or Asset 

                                                 • Management system.

                                                 • Review system design for users, groups, and number of Customer locations to 

                                                 be included

                                                 • Define geographical or logical equipment hierarchy

Approach
                                            • Introduce Agile methodology to the Customer

                                                 • Define best practices for data collection, QA/QC, and reporting

                                                 • Review any timeline constraints or “mission critical” equipment

                                                 • Identify training requirements and Customer “Champions”

                                                 • Define Product Backlog (project deliverables)

Develop
                                             TThhee IInnSSiittee EEnnggaaggeemmeenntt MMaannaaggeerr::

                                                        • Establishes the project cadence (daily/weekly meetings & calls) and works with 

                                                     the Customer Project Manager when/where these take place 

                                                        • Manages  >Core meetings >Core Artifacts

                                                                             • Sprint Planning                                               

                                                                             • Daily Stand-up Meetings (Scrum)

                                                                             • Product Backlog Refinement

                                                                             • Sprint Review

                                                                             • Sprint Retrospective

                                                        •Organizes System Administration training with Customer “Champions”

                                                        •Manages milestone achievement and updates Stakeholders

                                                        •Assists Customer with Change Management 

                                              The Customer Project Manager:

                                                    •Is brought up to speed on Agile methodology 

                                                        •Confirms Product Backlog (deliverables)

                                                        •Reviews the project plan with milestones and key dates 

                                              The Customer Executive Sponsor: 

                                                    •Communicates the vision and tone for the initiative in the project 

                                                        •Approves Product Increments and deployment 

InSite Solutions

• Product Backlog                               

• SprintBacklog                                   

• Product Increment
Benefits
• Can accommodate all weld bevels or welding processes such as SMAW and GMAW
• Immediate weld quality feedback during inspection and construction to reduce repair rates
• In comparison with radiography, it produces no radiation hazard or harmful chemical waste
• Substantial reduction of inspection time
• Allows the use of ECA based acceptance criteria (Engineering Critical Assessment)
• Inspection time is independent to pipe wall thickness
• No equipment inside the pipe
• Capable of inspecting welds at elevated temperatures (up to 95°C)
• In comparison with radiography, the inspection ult is significant less subjective
• Acceptance criteria can be adjusted to suit client requirements
• Cost effective when used on long distance pipeline construction
• Welding and inspection can be carried out at the same location

Rotoscan
Automated Ultrasonic Testing of Pipeline Girth Welds

www.ApplusRTD.us         ENERGY & INDUSTRY DIVISION

Pipeline Inspection with the Applus RTD ROTOSCAN system.

Applus RTD provides pipeline inspection with qualified operators and our own developed and a field proven mechanized 
ultrasonic inspection system, the ROTOSCAN. The system is developed for the inspection of Girth Welds during 
construction of long-distance pipelines, both on- and offshore. Welding imperfections within the weldand associated 
heat affected zone area are detected and measured, determining the circumferential length and the through-
thickness dimension. The system can be configured with the use of conventional or Phased Array ultrasonic probes.

www.ApplusRTD.us         ENERGY & INDUSTRY DIVISION

FARO Laser Scanner Focus
3D Surveying Solutions

The FARO Laser Scanner Focus is an advanced 3D surveying system that captures three dimensional 
measurements, quickly and accurately. 

Application
Using the FARO Laser Scanner Focus, Applus+ is able to provide clients with virtual site tours, as built drawings, intelligent 
3D BIM models, 3D renders, and orthographic photography. These deliverables can be used to identify and remediate con-
struction/fitting issues, job safety planning, maintenance and operational applications, perform volume calculations, and 
assist in identifying liquid release travel corridors.

Operation
The FARO Laser Scanner Focus creates points as it comes into contact with a reflective surface, as additional scans are 
captured, a “point cloud” is generated. The point cloud can be used to perform spatial measurements, or be converted 
into a BIM model. The unit also creates orthographic photography and panoramic photography of the site, which provides 
excellent as-built documentation.

Benefits
The FARO Laser Scanner Focus is easy to operate, and able to capture a large amount of data in a short amount of time. 
With this highly accurate data, the clients can realize significant cost savings on projects where accurate spatial analysis 
is a consideration. That same data can be used over and over again to answer questions and solve real world problems.

Performance & Specifications
• Range from 0.6m up to 330m / 2 ft. to 1080 ft.
• Average scan time is approximately 9 minutes.
• Distance accuracy up to ± 2mm with survey control.
• Unit has GPS, compass, height sensor, dual axis compensation remote sensing capability.
• Lightweight and portable at 5.2kg / 11.5 lbs.

DTI Trekscan is a free-swimming tool technology that is designed to traverse back to back a 1D bends with an optimum speed of 1 meter 
per second (2.2 mph). Due to this speed and flexibility DTI can run pipelines that are considered ‘Unpiggable’ with liquid. Using the latest 
Ultrasonic technology and high density transducer carrier design, most refined petroleum products, water, and crude oils can be used 
as a medium to run this tool. Inspection range is 2.8mm (0.1 inches) up to 50mm (2.0 inches).

Key Features
Traditionally, internal inspection of unpiggable pipelines has often been cost prohibitive or too problematic for effective pipeline in-
tegrity management. The Applus RTD DTI Trekscan tool has addressed these challenges with key design attributes that allow for the 
successful inline inspection of unpiggable pipelines.  Listed below are some of the typical challenges of “unpiggable” pipelines:
• Small diameter (less than 10.75” NPS)
• Multi diameters
• Bore restrictions including: reduced port valves, dents and ovalities, mechanical damage, buckling, step changes, extreme heavy 
wall changes and non-typical fittings
• Unbarred tees at any orientation
• Short radius bends (less than 1.5 D)
• Back to back bends
• Mitre bends
• No launch/receive pig trap facilities
• No area to position launch/receive pig trap facilities (site layout restrictions)
• Short lengths (difficult to control speed)
• Y-connections

DTI Trekscan
High resolution ultrasonic inspection for difficult to inspect pipelines

www.ApplusRTD.us         ENERGY & INDUSTRY DIVISION

There is a new addition to the suite of tools for difficult to inspect or unpiggable pipelines. The DTI Trekscan 
technology can effectively and efficiently converts operator’s pipelines from ‘unpiggable to “piggable” while at the 
same time saving cost and improving pipeline integrity confidence. 
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NDT3D
Inverse Wave Field Extrapolation for enhanced defect detection and 
characterization.

IWEX is a full matrix capture (FMC) ultrasonic testing method whose development was initiated by Applus RTD in 2004. The result of 
this emerging technique is an image of the inspected volume, rather than a plot of the collected signals. The main advantage of this 
technique is a 3D visual representation of the defect, which can be used for accurate characterization in terms of size, position, and 
orientation. Additionally, the IWEX methodology allows for data visualization in both two and three dimensions.

Full matrix capture is a family of UT inspection techniques where individual A-scans are recorded for each and every element of an array 
transducer and these A-Scans are process in a manner similar to techniques used in seismic processing and medical imaging. Advances 
in computer processing hardware and software are making these techniques possible in real-time in the field.  

A 2D image produced by the IWEX approach can provide a more intuitive visualization of a flaw, comparable to a metallographic 
cross-section, or a perpendicular 2D image can be compared to a cryogenic free break along the length of a flaw.  Defect character-
ization is simpler, as the scale is given in distance perpendicular to the weld and depth. This means that defect position, size and even 
orientation can directly be found from the output image. The 3D visualization can provide insight about the position of a defect and size 
with respect to a weld.

Research and development has been focusing on applications for inspection of pipelines for girth welds, ERW/FW seams, and pipe body 
inspection for cracking such as SCC.  In addition inspection, of fillet-weld root and toe cracks for type B repair sleeves, has been per-
formed.  It is envisioned the technique is applicable to any application which may require inspection of crack-like defects such as pipe, 
vessels, and tanks.

www.ApplusRTD.us         ENERGY & INDUSTRY DIVISION

insert caption here:
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Safety first, Safety always

What we hear from our Customers… 
Lorem ipsum dolor sit amet, consectetuer adip-

iscing elit. Aenean commodo ligula eget dolor. 

Aenean massa. Cum sociis natoque penatibus et 

magnis dis parturient montes, nascetur ridicu-

lus mus. Donec quam felis, ultricies nec, pellen-

tesque eu, pretium quis, sem. Nulla consequat 

massa quis enim. Donec pede justo, fringilla vel, 

aliquet nec, vulputate eget, arcu. In enim justo, 

rhoncus ut, imperdiet a, venenatis vitae, justo. 

Nullam dictum felis eu pede mollis pretium. Inte-

ger tincidunt. Cras dapibus. Vivamus elementum 

semper nisi. Aenean vulputate eleifend tellus. 

Aenean leo ligula, porttitor eu, consequat vitae, 

eleifend ac, enim. 

Aliquam lorem ante, dapibus in, viverra quis, 

feugiat a, tellus. Phasellus viverra nulla ut metus 

varius laoreet. Quisque rutrum. Aenean imper-

diet. Etiam ultricies nisi vel augue. Curabitur 

ullamcorper ultricies nisi. Nam eget dui. Etiam 

rhoncus. Maecenas tempus, tellus eget con-

dimentum rhoncus, sem quam semper libero, 

sit amet adipiscing sem neque sed ipsum. Nam 

quam nunc, blandit vel, luctus pulvinar, hendrerit 

id, lorem. 

Maecenas nec odio et ante tincidunt tempus. 

Donec vitae sapien ut libero venenatis faucibus. 

Nullam quis ante. Etiam sit amet orci eget eros 

faucibus tincidunt. Duis leo. Sed fringilla mauris 

sit amet nibh. Donec sodales sagittis magna. 

Sed consequat, leo eget bibendum sodales, 

augue velit cursus nunc, Lorem ipsum dolor sit 

amet

Lorem ipsum dolor sit amet, consectetuer adip-

iscing elit. Aenean commodo ligula eget dolor. 

Aenean massa. Cum sociis natoque penatibus et 

magnis dis parturient montes, nascetur ridicu-

lus mus. Donec quam felis, ultricies nec, pellen-

tesque eu, pretium quis, sem. Nulla consequat 

massa quis enim. Donec pede justo, fringilla vel, 

aliquet nec, vulputate eget, arcu. In enim justo, 

rhoncus ut, imperdiet a, venenatis vitae, justo. 

Nullam dictum felis eu pede mollis pretium. Inte-

ger tincidunt. Cras dapibus. Vivamus elementum 

semper nisi. Aenean vulputate eleifend tellus. 

Aenean leo ligula, porttitor eu, consequat vitae, 

eleifend ac, enim. Aliquam lorem ante, dapibus in, 

viverra quis, feugiat a, tellus. Phasellus viverra 

nulla ut metus varius laoreet. Quisque rutrum. 

Aenean imperdiet. Etiam ultricies nisi vel augue. 

Curabitur ullamcorper ultricies nisi. Nam eget 

dui. Etiam rhoncus. Maecenas tempus, tellus 

eget condimentum rhoncus, sem quam semper 

libero, sit amet adipiscing sem neque sed ipsum. 

Nam quam nunc, blandit vel, luctus pulvinar, hen-

drerit id, lorem. 

What is a Data Silo? 
Maecenas nec odio et ante tincidunt tempus. 

Donec vitae sapien ut libero venenatis faucibus. 

Nullam quis ante. Etiam sit amet orci eget eros 

faucibus tincidunt. Duis leo. Sed fringilla mauris 

sit amet nibh. Donec sodales sagittis magna. 

Sed consequat, leo eget bibendum sodales, 

augue velit cursus nunc, Lorem ipsum dolor sit 

amet

Lorem ipsum dolor sit amet, consectetuer adip-

iscing elit. Aenean commodo ligula eget dolor. 

Aenean massa. Cum sociis natoque penatibus et 

magnis dis parturient montes, nascetur ridicu-

lus mus. Donec quam felis, ultricies nec, pellen-

tesque eu, pretium quis, sem. Nulla consequat 

massa quis enim. Donec pede justo, fringilla vel, 

aliquet nec, vulputate eget, arcu. In enim justo, 

rhoncus ut, imperdiet a, venenatis vitae, justo. 

Nullam dictum felis eu pede mollis pretium. Inte-

ger tincidunt. Cras dapibus. Vivamus elementum 

semper nisi. Aenean vulputate eleifend tellus. 

Aenean leo ligula, porttitor eu, consequat vitae, 

eleifend ac, enim. 

Single Point of Truth (SPOT)
Aliquam lorem ante, dapibus in, viverra quis, 

feugiat a, tellus. Phasellus viverra nulla ut metus 

varius laoreet. Quisque rutrum. Aenean imper-

diet. Etiam ultricies nisi vel augue. Curabitur 

ullamcorper ultricies nisi. Nam eget dui. Etiam 

rhoncus. Maecenas tempus, tellus eget con-

dimentum rhoncus, sem quam semper libero, 

sit amet adipiscing sem neque sed ipsum. Nam 

quam nunc, blandit vel, luctus pulvinar, hendrerit 

id, lorem. 

Maecenas nec odio et ante tincidunt tempus. 

Donec vitae sapien ut libero venenatis faucibus. 

Nullam quis ante. Etiam sit amet orci eget eros 

faucibus tincidunt. Duis leo. Sed fringilla mauris 

sit amet nibh. Donec sodales sagittis magna. 

Lorem ipsum dolor sit amet, consectetuer adip-

iscing elit. Aenean commodo ligula eget dolor. 

Aenean massa. Cum sociis natoque penatibus et 

magnis dis parturient montes, nascetur ridicu-

lus mus. Donec quam felis, ultricies nec, pellen-

tesque eu, pretium quis, sem. Nulla consequat 

massa quis enim. Donec pede justo, fringilla vel, 

aliquet nec, vulputate eget, arcu. In enim justo, 

rhoncus ut, imperdiet a, venenatis vitae, justo. 

Nullam dictum felis eu pede mollis pretium. Inte-

ger tincidunt. Cras dapibus. Vivamus elementum 

semper nisi. Aenean vulputate eleifend tellus. 

Aenean leo ligula, porttitor eu, consequat vitae, 

eleifend ac, enim. Aliquam lorem ante, dapibus in, 

viverra quis, feugiat a, tellus. Phasellus viverra 

nulla ut metus varius laoreet. Quisque rutrum. 

Aenean imperdiet. Etiam ultricies nisi vel augue. 

Curabitur ullamcorper ultricies nisi. Nam eget 

dui. Etiam rhoncus. Maecenas tempus, tellus 

eget condimentum rhoncus, sem quam semper 

libero, sit amet adipiscing sem neque sed ipsum. 

Nam quam nunc, blandit vel, luctus pulvinar, hen-

drerit id, lorem. 

InSite Value
Maecenas nec odio et ante tincidunt tempus. 

Donec vitae sapien ut libero venenatis faucibus. 

Nullam quis ante. Etiam sit amet orci eget eros 

faucibus tincidunt. Duis leo. Sed fringilla mauris 

sit amet nibh. Donec sodales sagittis magna. 

Sed consequat, leo eget bibendum sodales, 

augue velit cursus nunc, Lorem ipsum dolor sit 

InSite Overview and Dashboard

• Interactive KPIs
• Drilldown menus
• Report Widgets
• Personalize dashboard per user
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H L S  L A N D S C A P E  •  B R O C H U R E S  &  I N S E R T S

A N A D A R K O  •  A D  C A M P A I G N  



i n v e s t o r r e L a t i o n s

Investor Relations is comprised of many forms of communications. Annual 
reports, financial presentation, newsletters, etc. which communicates a company’s 
brand or desired perception. Since the creation of the website and other social 
media tools that have increased the speed for releasing your company’s 
messages, should also come a stronger focus that your brand remains consistent 
and not forsaken in the name of speed.

“ O u r s O l u t i O n s ”
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N G C

A P A C H E  C O R P O R A T I O N
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A P A C H E  C O R P O R A T I O N



I N V E S T O R  P R E S E N T A T I O N I N T E R N A L  C O L L A T E R A L  M A T E R I A L



I N V E S T O R  P R E S E N T A T I O N I N T E R N A L  C O L L A T E R A L  M A T E R I A L



E M P L O Y E E  Q U A R T E R L Y  N E W S L E T T E R S

P O W E R P O I N T  P R E S E N T A T I O N  A N D
S U P P O R T I N G  M A T E R I A L



E M P L O Y E E  Q U A R T E R L Y  N E W S L E T T E R S

P O W E R P O I N T  P R E S E N T A T I O N  A N D
S U P P O R T I N G  M A T E R I A L



s o c i a L M e d i a

Social Media is the fastest growing means to communicate your message through a 
multitude of different digital platforms. Social networking – Facebook, Google Plus, 
CafeMom, Gather, Fitsugar; Micro-blogging sites– Twitter, Tumblr, Posterous; Publishing 
tools – WordPress, Blogger, Squarespace; Collaboration tools– Wikipedia, WikiTravel, 
WikiBooks; Rating/Review sites– Amazon ratings, Angie’s List; Photo sharing sites– Flikr, 
Instagram, Pinterest; Video sharing sites – YouTube, Vimeo, Viddler; Personal broadcasting 
tools– Blog Talk radio, Ustream, Livestream; Location based services – Check-ins, Facebook 
Places, Foursquare, Yelp; Widgets – Profile badges, Like buttons; Social bookmarking and 
news aggregation – Digg, Delicious; Group buying – Groupon, Living Social, 
Crowdsavings...etc.

A lot of choices. We consider your business objectives and develop a targeted social 
media marketing strategy while being realistic about your budget and timing. 

“ O u r s O l u t i O n s ”



s o c i a L M e d i a

Social Media is the fastest growing means to communicate your message through a 
multitude of different digital platforms. Social networking – Facebook, Google Plus, 
CafeMom, Gather, Fitsugar; Micro-blogging sites– Twitter, Tumblr, Posterous; Publishing 
tools – WordPress, Blogger, Squarespace; Collaboration tools– Wikipedia, WikiTravel, 
WikiBooks; Rating/Review sites– Amazon ratings, Angie’s List; Photo sharing sites– Flikr, 
Instagram, Pinterest; Video sharing sites – YouTube, Vimeo, Viddler; Personal broadcasting 
tools– Blog Talk radio, Ustream, Livestream; Location based services – Check-ins, Facebook 
Places, Foursquare, Yelp; Widgets – Profile badges, Like buttons; Social bookmarking and 
news aggregation – Digg, Delicious; Group buying – Groupon, Living Social, 
Crowdsavings...etc.

A lot of choices. We consider your business objectives and develop a targeted social 
media marketing strategy while being realistic about your budget and timing. 

“ O u r s O l u t i O n s ”



F O L L O W I N G  P A G E S  A R E  A  V A R I T Y  O F  S O C I A L  M E D I A  B A N N E R S .



F O L L O W I N G  P A G E S  A R E  A  V A R I T Y  O F  S O C I A L  M E D I A  B A N N E R S .











P
I

E
L

P I X E L C R E A T I V E

832-44-PIXEL

pixelcreative.com




